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This journal issue focuses on different aspects of entrepreneurship in 
Finland. The topic is extremely important now that the corona virus 
has caused a lot of difficulties to Finnish enterprises. In order to support 
businesses and help to avoid bankruptcies and more unemployment, the 
Finnish government has given about three billion euros to support enter-
prises. This support was more than needed, which can be seen for example 
in turnover rates with one hundred most supported firms. The turnover of 
those companies decreased as much as 65 percent during support period 
(Kukkonen 2020). Luckily, at least so far, the number of bankruptcies has 
been much lower than what was feared in advance. Some of the companies 
have had even better turnover than normally. Many Finnish people like 
to spend time outside, in nature, and now they have spent even more time 
than usually in parks and their vacation homes. Because of that, compa-
nies like Harvia and Orthex have increased their sales. Harvia sells sauna 
and spa products, and Orthex sells plastic products, for instance buckets, 
which are needed for picking berries and mushrooms. Additionally, food 
delivery companies have experienced higher demand as a result of the 
situation. For example, a fast growing Finnish company Wolt has received 
orders from restaurants at lunch time also during weekdays, while earlier 
the most hectic days were during weekends. 

The corona situation was also included in the criteria of the 
Internationalisation Awards for enterprises in 2020. The criteria included 
the winner’s proven ability to grow internationally regardless of the excep-
tional circumstances caused by the coronavirus pandemic; competitive 
and profitable business operations; and ethical and ecological sustainabil-
ity. The President of Finland, Sauli Niinistö, has granted three companies 
with this award: Supermetrics Oy, Harvia Plc, and Lojer Group Oy. 
Supermetrics specializes in monitoring online marketing data. Harvia, as 
mentioned earlier, is the sauna and spa company, and Lojer Group is 
the largest manufacturer of medical furniture in the Nordic countries. 
(Business Finland 2020)

When looking at the overall picture of Finnish enterprises, there are 
289,000 enterprises (excluding agriculture, forest economics, and fishing 
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industry), which employ 1.4 million people. With regard to personnel, the 
growing fields have been construction, governance and support, educa-
tion, and industry. Finland is a country of small and micro entrepreneurs: 
only about 600 enterprises are big ones, having more than 250 employ-
ees. (Official Statistics of Finland). Good examples of Finnish modern 
enterprises and start-ups come from the fields of health, circular economy 
(which also focuses on saving the environment), and education. 

In the health sector, for example the Oura Health Ltd has developed the 
Oura Ring which measures body functions and gives specific information 
and suggestions about the users’ sleep, recovery, and training. Finland has 
several companies that try to solve environmental issues. Because of the 
growing plastics problem, Sulapac Ltd manufactures products that use a 
biodegradable and microplastic-free material which has all the benefits of 
plastic, yet it biodegrades completely and leaves no microplastics behind. 
Concerning environment and the food industry, Entocube Ltd sells crick-
ets and even farm plots to those who want to raise crickets themselves, 
and Gold&Green Foods developed Pulled Oats, which is a high-protein 
food made of oats and beans. Finnish education is among the world’s 
best, and education export has been growing yearly. The main focuses of 
export have been digital services of education, learning environments, and 
educational technology (Finnish National Agency of Education 2020).  
Education is exported by the higher education institutes and also by edu-
cation export companies like Polar Partners. Polar Partners collaborates 
with the Finnish National Agency of Education and forty-three Finnish 
educational institutions and education companies. With this network, 
they have developed a school concept consisting of over 200 products and 
services based on the Finnish school system. 

The articles of this theme issue were written before the Covid-19 pan-
demic, at a time when enterprises could work normally. The papers from 
which these articles have developed were presented at the Y-Foorumi 
event in the springs of 2018 and 2019. These events were organized by 
Y-kampus of the Tampere University of Applied Sciences, and the purpose 
of the events was to unite both the researchers of entrepreneurship and 
entrepreneurs themselves, as Finland has lacked these kinds of events. 

The research presented here focuses on fostering entrepreneurship 
via entrepreneurship education. The articles offer ideas for development 
and new insights into entrepreneurs’ mindsets, academic entrepreneurs, 
small and medium-sized enterprises (SMEs), and growth enterprises. 
The articles in this issue also provide valuable insights into the field of 
entrepreneurship and entrepreneurial education in Finland. The first three 
articles concentrate on entrepreneurial education of the students and the 
teachers’ viewpoints. The first article, by Sanna Joensuu-Salo, investigates 
the entrepreneurial intentions of students; the results are important in 
that attitudes toward an entrepreneurial career have an explanatory 
power that is retained over time. Jari Jussila, Anu Helena Salminen, and 
Timo Rainio write about hackathons—intensive events, whose purpose 
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is to innovate, develop, or plan—as a type of innovation pedagogy for 
developing entrepreneurship competence. The article presents both a 
process description of the method and the students’ learning outcomes 
and feedback. In the next chapter, Sanna Joensuu-Salo and her colleagues 
explore the effect of entrepreneurial instruction on teaching practices in 
entrepreneurship education. This study points out that teachers’ ability to 
implement entrepreneurial teaching plays an important role in facilitating 
collaboration between universities and businesses.

The next four articles focus on enhancing entrepreneurship from dif-
ferent perspectives, particularly concentrating on entrepreneurs’ mindsets, 
academic entrepreneurs, SMEs’ selling, and growth enterprises’ Human 
Resources practices. Tiina Brandt and Nina Helander study the entrepre-
neurial mindset in terms of aspects of personality and find that some per-
sonalities lean more toward risk-taking and growth than others. Brandt 
and Helander raise the question that perhaps people with those mindsets 
should be especially encouraged to take the entrepreneurial path. Marke 
Kivijärvi, Päivi Patja, and Mari Suoranta focus on how academic entre-
preneurship could be enhanced through stakeholder collaboration. They 
also examine the current support mechanisms available in Finland using 
data from multiple interviewees with a range of viewpoints. Next, SMEs’ 
digital possibilities in business-to-business selling is the subject addressed 
by Malla Mattila and her colleagues. They focus on the role of managers 
in enacting digital transformation and present a framework they have 
developed in this regard. In the final chapter, Tiina Brandt and Maija 
Suonpää focus on the role of human capital in growth companies by inter-
viewing entrepreneurs to determine how they recruit and retain personnel 
when a company is facing continuous changes as the result of growth.

It is clear that there is still much to learn about entrepreneurial educa-
tion and, depending on the entrepreneurs’ field and stage of growth, differ-
ent factors should be considered when aiming to enhance the functioning 
of enterprises. Higher education institutes (HEIs) offer a possible route for 
enterprises to find new solutions, information, and possible partners and 
employees. This cooperation would be helpful in the long term for both 
partners. According to a Ministry of Economic Affairs and Employment 
report, the 18 percent of enterprises that cooperate with HEIs are highly 
growth oriented, whereas the growth orientation rate of non-cooperating 
enterprises was much lower (Huovinen and Kärpänoja 2019). According 
to the report, cooperation strengthened SMEs’ knowledge base and com-
petence (in 64 percent of SMEs) and provided a more structured out-
look on future development trends and markets for thirty-two percent. 
However, despite its clear advantages, only seventeen percent of all SMEs 
are engaged in cooperation with HEIs or research institutes (Huovinen 
and Kärpänoja 2019). Thus, there is plenty of untapped potential, and 
remedying this requires action and activity from both sides. 
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